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SEO: Search Engine Optimization. It sounds so scary and daunting and for that 

reason alone, many people overlook the importance that SEO plays in 
marketing. We are so focused and driven about creating content for our 

websites and blogs but what do we do once the content is live? How are you 
marketing that content and how are people finding it? 

 
Today we want to break it down in to easy-to-manage segments and demystify 

this topic for you – because it’s time to put some strategy behind our search 
engine results. 

 
Search Engine Optimization is the process by which we maximise the number of 

visitors to a website. The way we do this is to make sure that the website 
appears high up on the list of results returned by search engines such as Google 

or Bing. SEO can get overcomplicated very quickly, which is probably why 
you’re here in the first place. So, we’ll go gently, stick with the basics and use 
terminology you can really get your head around. By starting out small and 

with a simple strategy, you can increase the traffic that comes to your website. 
Afterall, what good is a website if no one knows it exists? 

 
Here are our SEO basics to get you started: 

KEYWORDS

Keywords are the words we identify as ones that you think your target 
audience would search for when looking for your website. For example, if you 
were a horror writer, you might choose ‘horror’, ‘fiction’, ‘horror book’ ‘horror 

writer’ and ‘scary book’ as your keywords. These keywords are the words that 
you predict your audience will type into a search engine if they were looking 

for a business, product or service such as yours.  
 

To step-up to the next level, try elongating these single keywords into ‘long tail’ 
keywords such as ‘horror books based in Scotland’, ‘how to write fiction’, ‘horror 
book for women’, ‘American female horror writer’ and ‘scary books for women’. 
Long tail terms tend to be longer in length (3+ words) than most other keyword 

types and because they have relatively low search volume and competition 
levels, they are the best way to get the right people in front of your content.  
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You don’t need to overcomplicate this stage. You may already be doing a lot 
of the hard work needed for SEO in your other marketing strategies (hashtags, 

catchy blog titles etc). 
 

Fresh tip: Let’s create a mind map. On a piece of paper, draw 5 columns and in 
each column list a key topic that relates most to your business/product/service. 

Next, start brainstorming a list of related words for each of these topics.  
 

Insert any hashtags around each topic you’re currently using (these are only 
used on Instagram or Twitter so if you’re not on either of these platforms yet, 
ignore this part). Then take these words and search them in Google or in the 
Pinterest search bar. Each of these platforms use a guided search feature on 
their site which means it will take the word you search for and tell you what 

other similar terms or subjects’ people are searching for. 
 

 For example, try typing in a very generic word such as ‘fiction’ into your 
favourite internet search bar and see what comes up. On Google.com at the 

time of writing this guide, our results show: fiction meaning, fictional and fiction 
press. So, theoretically speaking (and please note we don’t recommend this 

example as it’s too generic), if you tried to slip in the word ‘fictional’ into your 
future blog posts and list it on as many pages on your website as possible 

(without sounding crazy or losing your message), your website would show up 
higher on Google searches. 

 
Once you have a solid list that you’re happy with, look anywhere your target 

audience is talking about these topics (blogs, forums, Facebook groups) and pull 
keywords from things they are saying. Examples of things to look for are 

comments on similar blog posts, common questions people ask, look-up 
comments on social media posts. Check out reviews on product websites that 
provide a similar product/service to you. What are people saying? What 

questions do they have? What do they love about this topic? 
 

At this point, your list should be well established. Keep this master keyword list 
handy and refer to it anytime you’re writing content. You want to infuse as 

many of these long-tail keywords when you write content, whether it’s a page 
on your website or a blog post. 

 

SEO TITLE 
 

Next up is the ‘SEO Title’- Not to be confused with the ‘Post Title’ or ‘Page 
Name’. A Post Title, such as “5 Ways to Market Your Fiction Title” might be 

different than one we would write for SEO purposes.  
Let’s say this article was a blog post, and the long-tail keyword we’ve 

identified for it is “SEO for Beginners. The SEO Title allows you to name the 
post with SEO in mind while also naming it imaginatively, so people click 

through and read. 
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So, our Post Title is “5 Ways to Get Your Online Content Seen” and the SEO 
Title is “SEO for Beginners: How to make sure your content is seen online”. The 
blog Post Title is what is shown publicly to your audience and the SEO Title is 

what search engines use to determine what the content is about. 

 
 

URLs 
 

The next SEO term we need to get comfortable with is called a ‘URL’. The URL 
is the clickable link which determines a website page’s content. So, for example, 
this SEO Guide can be found at www.freshlypress.com/seo. That “/seo” part is 
what search engines use to determine if your content matches a user’s search 

terms, i.e. “what is seo?” 
 

FRESH TIP: moz.com suggests that URL best practices for great SEO should 
follow a format like this one: 

 
http://www.example.com/category-keyword/subcategory-keyword/primary-

keyword.html 
 

So, again, if this document were a blog post, we would create a URL like this: 
 

https://www.freshlypress.com/marketing/seo/search-engine-optimization-guide 
 
 

META DESCRIPTION 
 

This is the first few lines of text that display under the title when your content 
shows up in search results. Think about when you use Google, for example, to 
look up something, you’ll see eight or so post titles that Google believes best 
match your search keywords, along with 2 lines of text below it to help you 

determine if it’s what you’re looking for. This is the Meta Description. 
 

Note: If you haven’t been writing Meta Descriptions, Google automatically 
grabs the first few lines of text on the page. Depending on the text that is on 

your web or blog page, this could make it hard for visitors to determine if they 
want to continue reading your post or not. 

 
The maximum length of the meta description is greater than it once was — now 
around 300 characters — suggesting it wants to give readers more insight into 

what each result will give them. 

In addition to being reader-friendly (compelling and relevant), your meta 
description should include the long-tail keyword for which you are trying to rank 

i.e. SEO for beginners. 

https://moz.com/
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Fresh tip: Be precise and use keywords to ensure people click through to your 
link; not someone else’s. Use this opportunity to write click-worthy meta 

descriptions because it’s not enough to just show up in Google results, you also 
need to get people to see your content and click through. 

 

ALT TEXT 
 

The final definition to cover in Keywords is Alt Text. Since search engines can't 

"see" images the same way humans can, an image's ALT TEXT tells the search 

engine what an image is about. This ultimately helps those images rank in the 

search engine's results page (SERP). 

Alt Text is also carried across to Pinterest when someone pins your image. This 
gives us a little bit more control in terms of making sure your images are being 

seen online with the correct narrative and backlinks back to your website. 
 

Let’s look at an example. Say you post an image of a book launch at an art 
museum. The Alt Text in this example could be “New York Book Launch at the 

New York Art Museum by John Smith.” This Alt Text both uses our focus 
keyword (Book Launch) which is helpful for search engine optimization purposes, 

it provides more context for what this actual image is about AND it gives us 
credit for the image so that when it’s pinned, people will know who it belongs to 

(in this case: John Smith.) 
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START WITH YOUR LONG-TAIL KEYWORD FIRST 
 

It can be tempting to write a post and THEN figure out what your focus 
keyword and titles are going to be. But it’s so much easier if you do this the 

other way around. Come up with a clickable title with strong keywords for your 
audience and create content around those keywords. This will save you time 

and energy trying to force a keyword or strong title later and we believe this 
will make your content stronger too. 

 

AVOID STUFFING YOUR POST 
 

Don’t be tempted to stuff as many keywords or worse, the same keyword, in 
your blog post. This will NOT increase your chances of showing up in SERPS, in 
fact your post WILL be penalized by search engines for reasons of ‘keyword 

stuffing’. Content is King and search engines know that they’re visitors will keep 
using their search engine if they get the results they are looking for. So, offering 
its users irrelevant information, is not an option. Search engines are looking for 

GREAT content that fits their user’s needs. 
 

FOCUS ON YOUR AUDIENCE 
 

Whilst SEO is a game-changer, please don’t forget to focus on people. The one 

thing we want you to remember is that it’s important of focus on people and not 

search engines. It’s easy when you dive into the world of SEO to feel 

overwhelmed and like you need to follow a long list of strategies and rules that 

leave you feeling deflated and questioning if you’re wasting your time (or if 

you’re even doing it right.) But if you refocus your WHY, it will help you stay 

focused on the right stuff. 

When building out your search engine optimization strategy, it can be tempting 

to get technical in your strategy to have your pages and posts rank higher on 

Google. Our advice: if you build your content with people in mind, it will do 

well for search engines as well. If we truly think about our ideal audience, what 

their needs are, how we can provide a solution, and what they are likely 

searching for, we can truly create a system that helps you reach the RIGHT 

people (which is more important than landing at the top of Google for the 

wrong things.) 
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At the end of the day, search engine optimization is all about proving to search 
engines that your site and content is THE BEST so that it will deliver your content 
to the right people at the exact time they are looking for solutions to problems 

you can help them with. 

In summary: create epic content serving your audience well and the search 
engine optimization will follow. 

If you need more marketing help, check out our other topics on the blog, head on 

over to our FREE Resources page on the website or send us an email. 
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